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+HQFH QXWULWLRQDO ODEHOOLQJ KHOSV WKH FRPSDQ\ WR UXQ WKHLU EXVLQHVV ZLWK D VRFLDO PRWLYH WRZDUGV WKH PDUNHW
HQYLURQPHQWDQGDWWKHVDPHWLPHXVHLWDVDWRROWRIDFHWKHFRPSHWLWLRQLQWKHJURZLQJPDUNHW
1.1.2 Impact of nutritional labeling on consumer buying behaviour 
1XWULWLRQDO /DEHOLQJ KDV D GLUHFW LPSDFW RQ WKH FRQVXPHUV EHFDXVH LW LV UHODWHG WR SURGXFWV WKDW DUH GLUHFWO\
SXUFKDVHGDQGFRQVXPHGE\WKHFRQVXPHUVLQWKHPDUNHW&RQVXPHUVQRZDGD\VDUHFKHFNLQJWKHQXWULWLRQDOODEHOLQJ
EHIRUHSXUFKDVLQJWKHSURGXFWGXHWRKHDOWKLVVXHVEORRGSUHVVXUHFKROHVWHUROVDQGVRPHIRUPDLQWDLQLQJKHDOWK\GLHW
1XWULWLRQDO /DEHOLQJ SURYLGHV WKH LQIRUPDWLRQ WKDW WKH FRQVXPHU QHHGV DERXW WKH IRRGV WKDW WKH\ EX\ %HIRUH
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RXWVWDQGLQJ LV  SHUFHQW DQG  JDYH LW DQ DERYH DYHUDJH UDWLQJ ZKLFK PHDQV WKDW .HOORJJ¶V
QXWULWLRQDOODEHOQHHGVWRVWLOOVDWLVI\DQGGHYHORSLWVQXWULWLRQDOODEHOLQWKHFRPSHWLWLYHPDUNHW
x $QRWKHUIDFWRUWKDWSHRSOHFRQVLGHULVWKHVSHFLDORIIHUV7KHVWXG\WHOOVWKDWKDYHVDLGWKDWVSHFLDO
RIIHUVDUHYHU\ LPSRUWDQWZKLFKPHDQV WKDW WKHVHSHRSOH WHQG WREX\SURGXFWV WKDWDUHRQVDOHRUKDYH
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